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Bucks Media Offer — June/July 


April 17, 1991 


In July, Bucks will deliver a media offer via male magazines and 
PM Magazine. Consumers will be offered an "Almighty Buck" 
T-Shirt for 3 pack UPC's and $1.00 shipping and handling. The 
objective of this promotion is to reinforce Bucks positioning, 
encourage purchase continuity and conversion, and liquidate 
500,000 T-Shirts produced for a June retail promotion (cancelled 
due to PPP constraints). 


PROGRAM DETAILS 


Male Magazines 
Circulation; 
Redemption: 
P.0. Box: 


Issue: 

BRE Expiration: 


24 million 

1%, or 250,000 incentives 

A separate P.o. Box will be assigned for each 
magazine (27 books) for analysis purposes 
(see attached) 

August (Newsstand July) 

8-31-91 


PM Magazine 

Circulation: 

Redemption: 

P.O. Box: 

Issue: 

BRE Expiration: 


10 million 

2.5%, or 250,000 incentives 
See attached 
July 1, 1991 
8-31-91 


Total Circ: 34 million 

Toital Redemption: 500,000 incentives 


PROMOTIONAL OFFER 

Offer: Free T-Shirt with 3-pack UPC's plus $1.00 

shipping/handling 

Delivery: Page Ad 

Reply Envelope (except PM Magazine) 


Source: https://www.industrydocuments.ucsf.edu/docs/sphm0004 
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Distribution 


-2- 


April 17, 1991 


Estimated Media Costs: 


Page Space 685.3 
Insert Space 421.2 
Bind-in (male mags.) 84.0 
Insert Production 500.0 


1,690.5m 

Fulfillment Cost 


500,000 @ $2.50 1,250m 
Less retrieved ($1.00) (500m) 
Total fulfillment cost $ 750m 


TOTAL PLACEMENT COST: $2,440m 


eel75:cfn 


Source: https://www.industrydocuments.ucsf.edu/docs/sphm0004 
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